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eelehrity smd whether it complemsenits our brands’ persomality
We book af overnll respanse froim our fangel consume  hase
tovvamis the celebrity. Parle Agen b 4 wsaaadoms have t

bl a spory tha is truse to the brand. Throwegh Sal
Adin Bhatt, w teen able to drive sironger b
while stavimg true o the i we have creaded aro
bransds.

Bling Entertainment, 2 celeheiiy ims 1 ComapsIn

magpis persomalities ke Kangana Ranaut. Yidya Balan and
Earthawa, while also working with besnads 10 execite
eeletirity erdorsement deals an their behalf. Swatl lyer, Director
& Business Head, Bling Entertainment explalns that

celehirities, when o ! i
point of diffsrentis
attributes they stand for,
many hrands they represent. Sh
=A kot depencds on the product Hile
il Bl b
Soanettimes, I & highly competiiive
market, s hrand may siill jgo with a fce
that is enclorsing 20 ot her |
that timne they need instant swareness

1o b Budlt up, However naost brands
realize thai & thas market, popular
celebrities very rarely may endorse less
than 10-£2 brands a0 mstend of pyoiding
them: afogether, they create s
eampaigms that stand ot due i e dlfecive
messaging.”

Sunil Radina, Poesident and Business Hiepi,
Lava Intermationa] Limdted. agrees with lver s §
that a brand must work b6 create noticeahle camp
an endorser who shares similor attributes. He soys, “Celelariny
endomsements are cffective when ibey iruly embody what the
braned and its propesition stand for, Lava's brand propos i il
ity worked beautifully with Mahenibra Singh Dhond a8 our
ambazzailar,”

Lesser expased cedebirties might octually add
o @ brand than someone endorsing & slew of products. The
enclomsement has to move the product off dealer shelfves. Mo
Aty narsare js scceptable, says Spndeep Goval, Fousnder,
Mogae Group. who hes o PhD 1o his name for a thesis on
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us humman brands. “Muoliiple endorsei
% kills value for the brund, kads in consum
and dilustion of mw=sage, An cverexposed Virat diminkhes his
awn effectiveness to sell, whi r exposed Robit 8horma

I work betier, but then ageney ereslive sims have to work
h harder on ideation amed exeruthon. Most celebrity ads look
s B chey {anal they actually arel shot in a {he
cedelirity has ailatde to do justice to & soript,” b savs,
He adds that K RO g gaimed more from using Henes Malind
than any brand working 1 A-list star.

Abhishek Makoo, Head- Marketing, TBZ-The Originnl
cautions againsi the cne-gise-Tds-all neethod to celebrity
ssmociations. Celehrity sssociations must be long term,

ambassadors must not b overespaosed and must
be clenr of controversics, “The days of celebrities
endorsing anytling and b
the wave are o
thit celebrities use the hrund they enidoree
Hivaaver, celebriby endorsements mise
curieaity and help break chutter fora
bernirsd & vaser] (act fully,” Maloo sys.
Brands ke Philips Faoe boem able
ta baild recall by appointEnge diffenent
prersomalities for each product line
Gulbakar Tanrank Marketing Director
for Philips Personal Health, Indian
subcontiment, #xplains the reastming behind
the appaintneent of cach brand ambassador, ~For
wrification segment, we got on board Rahul
Diray whinm we found & partner who embeocdies the
senee of trust and dependsbility that Phillps jeself
with. We also recently appaointed Vimt Kehli as ik ik
ambassador of the meale grooming segment because e can peach
duaf fir the Irdian youth, Alia Blatt is the brand amhasssdior for
the beauty segment as ghe is 4 confidint personalizy. W alsn gul
Chiiel Haiivisr Brar om board for the il inmces categmry in
Incdia® Taurani says, He notes that these partnesships perform an
effective role in ncreasing (he credibility of o brand, rather (han
ntss of the endorser,
ity dioes is to rednfoeee e /his association and
e fhat the consumer's nalnd is eonws
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star sinrus i
refresbed around the brand, 117 like & shot-in-the-arm, and
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